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Once upon a time...
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.. his website attracted 5 million visitors

.. and generated 1.000.000 registered 
users

In 3 weeks..

2006, Daniel Minini, Germany, http://www.dugg.de/
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which translates to: 
every 80th German !
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He did not..

.. mail them (direct-mailing)

.. cold call them (tele-marketing)

.. promote his site (advertising)

.. use any classic PR tool (MPR, Media-Relations)

So, what did he use?

5

5

He used “Viral Marketing”
every visitor should invite his friends to join
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In Indonesian dimensions:

more than 20,000,000 Internet users, 

8.5% penetration, per APJII.

Asosiasi Penyelenggara Jasa Internet Indonesia, as of May/07
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In Indonesian dimensions:

millions 
of user

Indonesia

8

8

A 16 years old Indonesian 
boy..

would have reached 2.5 million visitors

and generated 500.000 registered users on his 
single website (owning their names and email-
addresses)

in 3 weeks!
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He is not alone...
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Viral Marketing or Network 
Marketing

Internet social networks (examples)

2003/US$580/ >100 million user

2002/US$30 /50 million user

2002/>40 million user

2004/US$15 billion>60 million user
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Why are these companies 
worth up to billions of $$ ?

they provide an almost ideal platform for 
communication (for marketers compared to classic “P”)

messages are delivered from one ‘friend’ to the other 
(trust-worthiness, reliability)

snow-ball effect with high reach in target groups (less 
overlaps/loss)

high frequencies (thousands of pageviews/member/
month)
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Join the networks!
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Blogging

175,000 new blogs created every day, currently around 
50M blogs

1.6M new legitimate posts (articles) every day, meaning 
spam is excluded

blogs are in the top ten internet-sites of the world

Technorati, 8/2007
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BLOG “EXPLOSION”
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Blogging in Jakarta

St.Louis
Jakarta
Brooklyn, N.Y.
Philadelphia
Mexico City
Montreal
Beijing
Moscow
Mumbai
Columbus,Ohio
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Blogging

People build their own website, a blog

writing and commenting about everything (in 
chronological order like a newspaper)

blogs are linked to each other

blogs are interactive

BLOGS live!
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Start blogging!
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RSS 
Really Simple Syndication

The RSS Icon
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RSS 
“I’m Ready for Some Stories”

RSS is a way to get a quick 
list of the latest stories 

headlines from your favorite 
websites and blogs.

Your RSS list
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Syndicate your messages!
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Podcasts
iPod + casting = podcasting (but any MP3/4 player 
is fine)

Podcasts are TV or radio like shows

produced by professionals and ordinary people 
alike

podcast audience will increase from 20 by 251% to 
65 million in 2012 (USA) 

you subscribe to them via RSS (sic!), new episodes 
are downloaded to your computer automatically
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Arts
Business
Comedy

Education
Games and Hobbies

Government & Organizations
Health

Kids & Family
Music

News & Politics
Religion & Spirituality
Science & Medicine
Society & Culture

Sports & Recreation
Technology
TV & Film
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45 to 54
16%

35 to 44
22%

25 to 34
21%

18 to 24
11%

12 to 17
18%

55 +
12%

AGE

Female
49%

Male
51%

GENDER

Edison Media Research, March 2007

Podcast Consumers are of 
all ages! 
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Make your voice heard! 
Podcast!
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“The fates guide those who go 
willingly; those who do not, they drag.”

SOCIAL 
NETWORKS

BLOGS

PODCASTS

Seneca

WEB 2.0

... ...
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Stay tuned and watch out 
for our forthcoming seminars 
about New Media 
Communications
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